TECHNOLOGY FOR A SUSTAINABLE FUTURE



Why Renew?

Renew readers are conscious consumers and specifiers of sustainable
products, influencing opinion among their peer groups, professional networks
and communities of "everyday activism".

Advertising in Renew magazine is an effective investment, demonstrating that
your product, service and brand is the real deal, offering the superior
performance demanded by the wider Renew community.

Many Renew readers are active Renew members; your advertising investment
supports the valuable work of Renew in promoting and advocating for the
take-up of technologies and products needed for Australians to live more
sustainably. We are creating a larger market for sustainable businesses across
Australia: we invite you to join us!

Nathan Scolaro Lauren Taylor
Managing Editor Advertising and Partnerships Manager



About Renew magazine

Since 1980, Renew has been providing information,
inspiration and advocacy for Australians committed
to making practical efforts towards living
sustainably.

Each quarterly issue features the latest in renewable
energy generation and storage (including off-grid
and grid-connected options), energy-efficient
appliances for home heating, cooling and water
heating, water saving products and techniques,
electric vehicles, sustainable building products and
designs, resource recycling and much more!

Our 69,000 readers have a clear dedication to
sustainability and are always searching for products
and services in which to invest to achieve their goals.
Renew remains at the cutting edge of sustainable
technologies and is read by consumers and industry
professionals alike to keep abreast of the latest
emerging technologies and best practices.

Quick facts

e Renew magazine is published quarterly, with
over 21,000 printed publications each year
plus a growing audience of digital-only
subscribers and readers, serving an estimated
audience of 69,000 readers.

e Renew readers ‘walk the talk’ — they’re an
enthusiastic, committed and informed
audience of consumers and sustainability
industry professionals, tradespeople and
consultants.

e The magazine's publisher Renew is Australia’s
leading independent voice on sustainable
practice and technology for home and
community, with a membership of 7,000+
individuals, households and businesses.



Audience
Engagement

Renew readers are part of an active, committed and influential community.
They are dedicated to investing in effective "everyday activism” to make their
homes more sustainable.

CBD/Inner city
13% Rural
21%

Renew subscribers are spread
throughout urban, suburban,
regional and rural areas of
Australia and New Zealand.

Suburban

Country town
41%

PASY)

Grid-connected renewable energy + storage

Off-grid power supply system

Grid-connected renewable energy

Where in their homes are Sustainable home renovation

Renew readers investing? Greywater system
Rainwater collection

Energy efficiency

Water conservation
Electric vehicle 5
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Always
31%

Over 75% of Renew readers
responded that they 'always’
or 'often’ read the
advertisements.

Often
45%
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More than 2 in 5 Renew subscribers report buying
something or calling a service provider directly in
response to an ad in the past two years.



Additional features

Buyers guides

Buyers guides discuss the
various considerations
buyers should be aware of
when purchasing. Guides
often include a table of
available products.

Special features (themes)
Themes group several in-
depth articles about
different aspects of a
particular technology,
product type or issue.

Renew magazine

Regular features

Up front
Sustainable technology news from Australia and
beyond.

Letters
Renew readers aren't afraid to express their point of
view about what appears in the magazine!

Products

Our Technical Editor shares information about the
best products we've come across in the past few
months.

Reader projects

One of the defining aspects of the Renew readership
is their 'do-it-yourself’ ethos. We take an in-depth
look at some of the sustainable projects our readers
have undertaken.

Pears Report

Alan Pears, AM, has been a a pioneer of energy
efficiency policy in Australia since the late 1970s.
Presently a Senior Industry Fellow at RMIT University,
Alan tackles the big issues around our clean energy
future in his column.

Q&A

Our experts from the Renew community answer
Renew readers' questions about how they can most
effectively reduce their environmental impact while
saving money.

Member profile

Opposite the inside back cover, we interview a
high-profile or longtime Renew member to gain their
insights on the past, present and future of
sustainability in Australia.



Our
readers
say...

“l just got Renew and you must
have been reading my mind! For
the last three or four issues you’ve
had articles addressing the
guestions I’ve been researching.
This issue you have battery tech,
off-grid electric vehicles, lithium
battery recycling, home UPS, and
an inverter buyer’s guide ...
brilliant!"”

— Renew subscriber

“Renew is the best magazine i've
ever read. | even love the ads! And
if the truth be told you’ve probably
been answering my questions 'du
jour' for the last three or four years.
Thanks to you all for the
impressively thorough and practical
research and information.”

— Renew subscriber



BROADEN YOUR REACH

Increase your exposure in the
sustainability market by
advertising in both Sanctuary
and Renew. Together these

brands reach 135,000 people.

By advertising in both
magazines you gain acce
two profitable and hic
committed mar

dule

ISSUE 174 -
SUMMER

Artwork deadline
11 December 2025

Sale date
Early January 2026
ISSUE 175 -
AUTUMN
Artwork deadline
10 March 2026
Sale date
Early April 2026
ISSUE 176 -
WINTER
Artwork deadline
9 June 2026
Sale date
Early July 2026
ISSUE 177 -
SPRING
Artwork deadline
8 September 2026
Sale date

Early October 2026



Magazine print advertising

Double page spread
Trim size 430 x 275 mm
Type area 410 x 265 mm
Gutter 20mm Bleed 4mm

Half page
Size 185 x 120 mm
No bleed

1/3 page
Size 185 x 80 mm
No bleed

sizing

Full page

Trim size 210 x 275 mm
Type area: 205 x 265 mm
Bleed 4mm

1/3 page in-body
Size 71 x 247 mm
No bleed

1/4 page Marketplace
(Image + Text up to
30 words) Size 90 x 120 mm



Magazine advertising pricing -
print

Discover our pricing options for print advertisements within the magazine or inserts,
with options for any budget.

Display rates Casual 2 issues 4 issues
Double page spread $3150 $3000 $2835
Outside back cover $2495 $2370 $2245
Inside front cover $2200 $2090 $1980
Page 2 or 3 $2100 $1995 $1890
Inside back cover $2000 $1900 $1800
Full page $1650 $1570 $1485
Half page $900 $860 $810
Quarter page $570 $545 $515
Eighth page $320 $305 $285

Marketplace $380 $360 $340



Magazine advertising pricing -
print

Discover our pricing options for print advertisements within the magazine or inserts,
with options for any budget.

Inserts are an alternative to page advertising to reach your target audience and can be
separated by state, for a targeted approach. A prototype of the insert must be
approved by the editor before the booking can be confirmed.

A quote can be provided for different weights and styles (such as folded inserts). Please
see pricing below for most common cost-effective printing option - DL size, 150 gsm,
both sides colour print. One off cost of approximately $150 ex gst.

Inserts Cost
Cost per 1000 $420
Cost per 2000 $580
Cost per 3000 $700
Admin cost (mail house and printer to pack and insert) Approx $200

All rates are exclusive of GST (10%).



Digital advertising - website

and email

Renew magazine website

Take advantage with banner advertising on renew.org.au/renewmagazine

Renew newsletter

Reach our 25,000+ opt-in subscribers through an in-body banner in our email

newsletter, sent out monthly.

Display rates

Website top leaderboard ad
Website medium rectangle ad
Website half-page banner ad

Newsletter ad

Renew magazine

Website text Website text
Website text Website tect

Size

728 x 90px

300 x 250px

300 x 600 px

550 x 150 px

Price

$600 / 3 months

$450 / 3 months

$550 / 3 months

$150/month or $350/3 months

> Leaderboard ad

— $ Medium rectangle ad

- $ Half page banner ad




Advertising information and
terms and conditions

BOOKINGS & ENQUIRIES

Lauren Taylor
Advertising and Partnership Manager

Email: advertising@renew.org.au

Direct: (03) 9631 5412

To ensure the integrity and professionalism of the magazine, the editor
reserves the right to refuse or withdraw advertising. To ensure the integrity of
layout, the editor reserves the right to modify page placement of
advertisements.

All prices exclusive of GST.

Display ads are booked on receipt of a signed booking form, before the
booking deadline or otherwise negotiated.

Material/changes are due by the stated material deadline.

Payment is due in full on receipt of the publication, equivalent to 60 day
terms. Cancellation after booking will be charged in full. A fee of $50/hour
will be charged for any material requiring alterations due to failure to comply
with the given specifications.

Advertising discounts

10% discount applies to Renew Business Members
5% discount applies to early payment within 7 days

Advertising terms

Please find our advertising terms here: renew.org.au/advertise



Designing an ad for Renew

Print ads

We suggest using Adobe InDesign, Adobe lllustrator or QuarkXpress software to create
artwork, as they are most likely to result in faithful reproduction when printed provided the

following steps are followed:

* Type and vector art should use CMYK colours, with black type using black ink only (not a

composite of CMYK); this will ensure it remains sharp and readable when reproduced on

paper.

* Images should have a resolution of 300 dpi at 100% image size. Maintain the colour space
of images throughout your workflow (i.e. if the original image uses RGB, keep it in RGB
rather than converting it to CMYK).

* Always save RGB images with their source space colour profile (generally 'sRGB’ or
'Adobe RGB'") embedded within the file (in Adobe Photoshop this is specified by a

checkbox in the 'Save..." dialog box).

» Save TIFF images with lossless compression (ZIP or LZW) to maintain fine detail. Images

using JPEG compression should have 'maximum’ quality set.

» Export to PDF using the inbuilt "Press"” presets as your final step before submitting the

PDF file using the instructions below.

Please email files smaller than 10 MB to: advertising@renew.org.au
Files larger than 10 MB can be sent via WeTransfer or Google Drive.
Digital ads

Image format: JPEG, GIF or animated* GIF

Image colours: RGB

Maximum file size: 100 KB

Maximum animation duration: 15 seconds

* NOTE: Some email programs do not animate GIF images, so we recommend your key

message is included in the first frame of an animated GIF banner.



CONTACT

Lauren Taylor
Advertising and Partnerships Manager

Ph: 03 9631 5412

Email: advertising@renew.org.au
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